Bay United Soccer Club

Practice Schedule

U8g AA, T-TH, 5-6:30
U8b AA, T-TH, 5-6:30
U9g, M, 5-6:30FNP,
TH 5-6:30 BHCA
U10g, T, 5-6:30 BHCA
TH, 5-6:30 FNP
U10b blue, T, 5-6:30
TH, 6:30-8 FNP
U10b white, T-TH,
6:30-8 FNP
U10b yellow, T 6:30-
8, TH 5-6:30 FNP
U11b T-TH, 5:30-7
Ul1lg, T-TH 5:30-7
U12b, T-W, 5:30-7
U12g blue, M, 6:30-8
FNP, TH, 6:30-8,
BH
U12g white, T, 6:30-8,
BH, TH, 6:30-8 FN
U13b, T-TH, 7-8:30
U13g, T-TH, 6:30-8
U14b, T-TH, 5-6:30
U14g, M, 6:30-8, FNP
TH, 6:30-8, BHCA
U16b, M-W, 6-7:30
Ulé6g, T-TH, 5:30-7
U18g, T-TH, 7-8:30
U11-13g Training
T-TH, 5:6:30

Couct s Cornen

Fall 2012 Season Begins

Director of Coaching, Marek Betkowski

BUSC players and parents,

Fall 2012 season started this week. All the
teams will back on the practice fields working
with coaches and getting ready for incoming
soccer tournaments. We are looking forward
to a very successful season. There are a few
reminders for players and parents regarding
practices.

Players,

¢ Show up for practice on time
¢ Have your practice uniform on including BUSC practice
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shirt, shin guards, blue shorts and socks.

Make sure you a have a drink and smile on your face.
No jewelry is allowed

Do not shoot the ball af the goal before team warm-up
Do not hang on goals and do not play with goal
nets
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Do not climb the fences

Do not take your shirt off before, during, and after
practice at the field

Stay in your designated practice space

Respect other teams practice space

‘do not leave trash on the soccer field
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Most importantly, listen to your coach and HAVE FUN!

Parents,
Arrive to the fields 15 minutes before practice if possible.
Stay off the soccer fields before, during, and after practice.

If you leave, make sure you are back in time to pick up your
child from practice

In a case of possibility of bad weather, check our web page for
status of practice, or call the hotline: 850-250-3083

Additional BUSC Training Opportunities

Goalkeepers and players want-
ing to be part-time goalkeepers
will start practice with Coach Bill
Carter on Monday Aug. 20. No
need to sign up—it’s FREE for
BUSC players.

7-8 for U12 and younger
8-9 for U13 and older

Do sign up for Striker Train-
ing with Coach Jon Rhodes
will start on September 3.
The cost is $75. More infor-
mation at http://
www.bayunitedsoccer.org/
Default.aspx2tabid=193563

Speed Agility & Quickness
training for players U13 and
older will be held every Mon-
day from 4-5:30 at FNP. The
cost is $75.00. Information
coming soon to the website.
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Newsletter Title

Inside Story Headline

This story can fit 150-200
words.

One benefit of using your
newsletter as a promotional
tool is that you can reuse
content from other marketing
materials, such as press re-
leases, market studies, infor-
mation from your MLS, mort-
gage rates, and trends in
home buying or selling.

While your main goal of
distributing a newsletter
might be to create or main-
tain name awareness, the
key to a successful newslet-
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Inside Story Headline
This story can fit 75-125 words.

Selecting pictures or graphics is an important part of adding content to your news-

letter.

Think about your article and ask yourself if the picture supports or enhances the
message you're trying to convey. Avoid selecting images that appear to be out of

context.

Microsoft Publisher includes thousands of clip- art images from which you can choose
and import into your newsletter. There are also several tools you can use to draw

shapes and symbols.

Once you have chosen an image, place it close to the article. Be sure to place the
caption of the image near the image.

ter is making it useful to your
readers.

A great way to add useful
content to your newsletter is
to develop and write your
own articles, or include a
calendar of upcoming
events. You can also include
information that promotes
your special services or real
estate niche. This could in-
clude new homes, working
with first time buyers, or
handling resort properties.

You can also research arti-
cles on the Web. You can

write about a variety of
topics. Try to keep your arti-
cles short yet informative.

Much of the content you put
in your newsletter can also
be used for your Web site.
Microsoft Publisher offers a
simple way to convert your
newsletter to a Web publi-
cation. So, when you are
finished writing your news-
letter, convert it to a Web
site and publish it to the
Web.

Caption describing picture or graphic.

Inside Story Headline

This story can fit 100-150

words.

You may also want to note es on issues such as home

business or economic trends, improvement. You can also

or predict trends for your profile new listings or homes

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include
stories that focus on trends in
home buying or selling, home
improvement information, or
mortgage rates.

customers or clients.

Some newsletters include a
column that is updated every
issue. For example, you could
include an advice column or
a “how to” article that focus-

you've recently sold.

Caption describing picture or graphic.
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Inside Story Headline
This story can fit 150-200 words.

One benefit of using your newsletter as a promotional tool is that you can reuse content from oth-
er marketing materials, such as press releases, market studies, information from your MLS, mort-
gage rates, and trends in home buying or selling.

While your main goal of distributing a newsletter might be to create or maintain name aware-
ness, the key to a successful newsletter is making it useful to your readers.

A great way to add useful content to your newsletter is to develop and write your own articles, or
include a calendar of upcoming events. You can also include information that promotes your spe-
cial services or real estate niche. This could include new homes, working with first time buyers, or

Caption describing picture or graphic.

handling resort properties.

You can also research articles on the Web. You can write about a variety of topics. Try to keep
your articles short yet informative.

Much of the content you put in your newsletter can also be used for your Web site. Microsoft Pub-
lisher offers a simple way to convert your newsletter to a Web publication. So, when you are
finished writing your newsletter, convert it to a Web site and publish it to the Web.

Inside Story Headline

This story can fit 100-150
words.
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profile new listings or homes
you've recently sold.
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home buying or selling, home
improvement information, or
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issue. For example, you could
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Inside Story Headline
This story can fit 75-125 words.
Selecting pictures or graphics is an important part of adding content to your newsletter.

Think about your article and ask yourself if the picture supports or enhances the message you're
trying to convey. Avoid selecting images that appear to be out of context.

Microsoft Publisher includes thousands of clip- art images from which you can choose and import
into your newsletter. There are also several tools you can use to draw shapes and symbols.

Once you have chosen an image, place it close to the article. Be sure to place the caption of the
image near the image.

Caption describing picture or

graphic.
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Primary Business Address
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We're on the Web! YOUR BUSINESS TAG LINE HERE.

example.microsoft.com

Back Page Story Headline

This story can fit 175-225 words. ing a home.

If your newsletter is folded and If space is available, this is a good
mailed, this story will appear on place to insert a clip art image or
the back. So, it's a good idea to some other graphic.

make it easy to read at a glance.

A question and answer format is a
good way to quickly capture the
attention of readers. You can ei-
ther compile questions that you've
received since the last edition of
your newsletter, or you can summa-
rize some generic questions that

are frequently asked about buying
Caption describing picture or graphic. or selling a home.

You can also use this space to re-
mind readers to call you when they
are thinking about buying or sell-

Place text here that describes any company policies or disclaimers. For example: “Each office independently owned and operated.”



